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Session overview…..

1) Overview of MMU,

2) Web 2.0 technologies,

3) Computer Supported Collaborative Learning,

4) Social Networking Sites,

5) Preliminary Research Results,

6) Conclusions and Recommendations.
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01
MMU We are the UK’s 5th most popular University, receiving over 41,000* 

applications per year. We offer:
 Over 1,000 courses and qualifications, many with a strong professional bias.
 The highest concentration of postgraduate taught courses in the North West.
 Links with over 70 professional bodies and associations recognising both the 

quality and practical focus of our course provision.
 An extensive portfolio of training and professional development courses, 

including tailored courses to meet specific business needs.

* Based on applications received in 2007 and 2008. Data provided by UCAS

www.mmu.ac.uk / www.hollings.mmu.ac.uk
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Web Technologies

Web 2.0
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C.S.

Dillenbourg, 1999

C.L.
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Social Networking Sites

Boyd and Ellison (2008)
1. Creating a profile,
2. Enabling connections,
3. Viewing other’s connections.
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Research findings…..

Research No. of 

respond

ents

Location of 

respondent

Gender 

balance

Age of primary 

users

Frequency of 

Facebook use

Primary use of 

facebook

Skeele

and 

Grudin, 

2009

430 Business 22% Female

78% Male

<25 Several times a day 

5.3%

Daily 11.6%

Occasionally 19.3%

Not researched

Joinson, 

2008

241 Students 67% Female

33% Male

Mean age of 26 Daily 38%

More than once a 

day 27.5%

Keeping in touch 

52%

Kolek and 

Saunders, 

2008

464 Students 48.1% Female

51.9% Males

Undergraduates 

at the University 

of 

Massachusetts 

Not researched Not researched

Firth, 

2009

511 Students 73.4% Female

20.5% Male

18-25 91.6% 73% used at least 

once a day.

Sharing 

information 70.9%



Monday, July 18, 2011 8

 96% of respondents had a Facebook 

account,

 73% used this SNS at least once a day,

 Sharing information was the main 

motivation for using Facebook (70.9%),

 Only 64% used the managed learning 

environment (MLE) chosen by MMU,

 66.7% say they would like to use Facebook 

alongside their course. 

Research findings…..
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Practical delivery
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Practical delivery
 148 members between two groups,
 Only 4 discussion tasks for each subject,
 Collaborating through opinion and experience.

Group Name Task and participants

EHRM (106/’207’) HRM Practices (34)

Volunteer Motivation and Satisfaction (14)

EinI (42/’64’) Events Associations (17)
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Conclusions

– Continuous feedback on all areas of unit delivery and 

learning outcomes is required,

– Online technologies can work effectively within HE 

collaborative work,

– Collaborative learning ensures a range of learning needs 

are met through experiencing the theory as well as 

discussing ideas with peers,

– Students consistently use and prefer Facebook to other 

SNSs,

– Students would like to use Facebook alongside their study,

– Participants have engaged with CSCL on Facebook and 

given appropriate opinions.
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Recommendations

– Give letter of terms and conditions,

– Explain intentions; friends? Personal disclosures?

– Set tasks promptly,

– Monitor and evaluate progress,

– Report findings in sessions,

– Keep checking if students like it or want to use it. 
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Thanks!
Any questions?

Miriam Firth

m.firth@mmu.ac.uk
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 511 respondents,

 73% Female, 20.5% Male, 6.1% N.A. 

 91.6% aged 18-25,

Research findings…..

34.2% 

1st 

Year

28.8% 

2nd 

Year

17.2% 

3rd 

Year

13.3% 

4th 

Year 

1.4% 

5th 

Year
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Research findings…..

Hospitality
21%

Tourism
16%

Events
48%

Nutrition
9%

Consumer 
Law
0%

Marketing
2%

Trading 
Standards

4%


